
Coming 
soon



The unique viafintech payment infrastructure enables various services like cash-based banking

services such as withdrawals, deposits and money transfers, cashless payment methods, prepaid

solutions such as giftcards and many more. viafintech is known for its brands Barzahlen/viacash in

Germany and Austria as well as viacash in Switzerland, Italy, Greece and Spain. The company was

founded in 2011 in Germany (as Cash Payment Solutions GmbH) and is managed by Achim Bönsch,

Sebastian Seifert and Andreas Veller. In November 2021 viafintech became part of the Paysafe Group.
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Achim Bönsch is 
responsible for the 
international 
expansion, our retail 
partnerships as well as 
the HR department.

Andreas Veller is accountable 
for the finance, operations, 
product and legal department 
as well as for the IT. He is the 
former founder of Shopwings
and worked as a consultant in 
the banking sphere. At 
McKinsey he managed the IT 
restructuration of a retail bank 
and a post merger integration 
in the banking sector.

Sebastian Seifert is in 
charge of the divisions 
Sales, PR/Marketing and 
business development. 
Furthermore, he is 
taking care of investor 
relations.
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With no effort, coins turn 
into a payout slip which 
can be used for purchases 
or payouts at the POS.

Loyalty measures like 
press coupons can be 
digitally redeemed at the 
cash register.

It’s as simple as that: 
standard gift card 
processes for customers 
and retail stores.

The cashier verifies the 
customer‘s ID and scans a 
generated barcode to 
trigger a money transfer.

New digital QR-code 
based payment methods 
attract more customers at 
the POS.

viacash offers 
smartphone-only 
withdrawals and deposits 
and cash payment 
services.
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2013 – pay online shopping with
cash

2015 – pay bills with cash

2016 – deposits and withdrawals
from a current bank
account

2018 – Barzahlen/viacash starts in    
Austria
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2019 – viacash, the European 
brand,  is available in 
Switzerland and Italy

2020 – viacash is available in 
Greece

2021 – Spain joins the network as
sixth country
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• How can we maintain the current 
level of cash service at a feasible cost?

• Can we ensure a supply of cash that is 
cost-efficient for our customers?

• New challenger banks enter the market and 
constantly increase their market share by 
introducing new features 

• How can we defend our market position 
from new entrants like Revolut and N26? 

• Cash is still required. In this respect, how 
is it possible to differentiate from 
competitors?

• Which innovative cash-related services 
can be offered? 

• How can we create a truly unique 
mobile offer for our customers?

• How can we improve our mobile 
banking app?



— The barcode is scanned at a POS nearby and 
the customer can withdraw or deposit cash. 
The transaction is confirmed real-time.

The customer chooses to 
withdraw or to deposit cash.

The customer selects the 
amount of cash to withdraw 
or to deposit.
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The barcode is scanned at a POS nearby and 
the customer pays the purchase at the 
checkout

and choose viacash when 
checking out With the order confirmation 

via PDF, SMS or Apple Wallet 
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The barcode is scanned at a POS nearby and 
the customer pays the purchase at the 
checkout

attached to the bill via mail, 
email or SMS there is a shop finder to find 

the nearest partner store 
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▪ Extra way to branch with no additional 
value

▪ Bad opening hours

▪ Limited and declining availability of 
branches (especially in rural areas)

▪ Partly high fees of up to 15 €

▪ Very high fixed costs

▪ Very low flexibility

▪ Very high variable costs due to manual 
processes

▪ Extra way to ATM with no additional 
value

▪ Declining availability of ATMs 
(especially in rural areas)

▪ Mostly only cash-out, very limited 
cash-in availability

▪ Surcharges of up to 5 € for cash-outs

▪ High fixed costs

▪ Low flexibility

▪ Still high variable costs very dependent 
on utilization of ATM

▪ Integration into everyday life, no extra 
way

▪ Increasing and already most dense 
network (also in more rural areas)

▪ Cash-outs and cash-ins easily possible

▪ No costs for cash-outs, lower fees for 
cash-ins

▪ No fixed costs

▪ High flexibility

▪ Significantly lower costs than with 
branches or ATMs
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